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Oregon Dairy Council
Commissioners

JOHN VAN DAM 
Chairman, Graceful Meadows Dairy 
• Willamette and Southern Oregon Producer 
Member, appointed 2019 
• United Dairy Industry Association Board Member

ALISON ROSENBLUM
Secretary/Treasurer - Tillamook County 
Creamery Association 
• Processor Member, appointed 2020 

DEANNA POLAND
Poland Dairy 
• Central and Eastern Oregon Producer Member, 
appointed 2024

ADRIENNE ALLEN
Victor Dairy 
• Tillamook Producer Member, appointed 2021
• National Dairy Board Member

DREW JOHNSON
Santiam Dairy 
• Willamette and Southern Oregon Producer 
Member, appointed 2023

TODD LUETHOLD
Vice Chairman, Wilsona Farms
• Tillamook and North Coast Producer Member, 
appointed 2017 

PETE MEENDERICK
Meenderick Dairy 
• Central and Eastern Oregon Producer Member, 
appointed 2021 

PHIL WARD
CEO, Oregon FFA
• Public Member, appointed 2019

LISBETH GODDICK
PhD, Oregon State University
• Department Head of Food Science and 
Technology, OSU
• Ex-Officio Member

ERIC MORRIS
Commodity Commission Oversight Program 
Manager, Oregon Department of Agriculture
• Ex-Officio Member

Oregon Dairy Council remains committed to supporting Oregon’s
dairy industry, helping farmers thrive, and building lifetime
consumers of dairy foods. The demand for milk and dairy foods is
strong. US fluid milk sales in 2024 exceeded 2023’s, the first time that
fluid milk has experienced a year-over-year gain since 2009. Dairy is
increasingly viewed as a health and wellness and environmental
solution – locally and around the world. Farmer-funded research and
promotion is the foundation of this marketplace win. 

Here in Oregon, we are seeing greater recognition of dairy farming's
role in a food system that preserves and renews resources,
nourishes communities, and where farmers prosper. By focusing on
thought leaders and dairy champions, we achieved meaningful
impact through initiatives in schools, health and wellness, business
development, and consumer-focused efforts—work we are excited
to expand upon in 2025. 

This annual report presents some highlights of the work the team at
ODC has done on your behalf to build trust in dairy and sales in dairy
foods. Take a look and see how your investment is working to help
people see dairy differently. 

ANNE GOETZE
Executive Director
Oregon Dairy CouncilA Note from the Executive Director

Oregon’s dairy farmers ended 2024 with some optimism, partly
due to the relief from lower input costs and higher milk prices.
Over the course of the last year, the industry has navigated new
and continuing challenges, including HPAI, labor, unpredictable
weather patterns, regulation and co-op concerns. Despite these
hurdles, our farming community remains resilient and dedicated
to producing high quality milk. 

In a time of change, dairy continues to demonstrate progress,
supported by the vital work of Checkoff programs. ODC and DMI
programs are working, driving sales in the short term, while laying
the groundwork for a stronger future.  

Nationally and beyond, an independent study evaluating the
long-term effectiveness of farmers’ investments across four key
programs and initiatives demonstrates the success of the
checkoff in driving dairy sales. I encourage you to check in on
checkoff programs in the upcoming year to understand the
benefits of your investment.  

As we reflect on the strides made in 2024, I am excited about the
opportunities ahead and the remarkable work planned for 2025.
Thank you to the industry for your support and thank you to the 
team at ODC for your efforts on behalf of farmers to build trust 
in dairy and sales of dairy products.  

JOHN VAN DAM 
Chairman
Oregon Dairy CouncilA Note from the Chairman
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Oregon Dairy Council’s annual report
presents highlights of the work done on
behalf of Oregon dairy farmers to build
trust in dairy and sales in dairy foods. 

Take a look and see how your investment
is working to help people see dairy
differently. 

2024 Program 
Highlights

In 2024, we educated over 500
health care professionals on

the role of dairy foods in health
& wellness through in-person
engagement throughout the
state. As a result, providers

expressed greater confidence
and intent to share dairy
nutrition messaging and
resources with children,

families, and patients.

E-commerce promotions
with Kroger and Safeway 
in October and November

touted milk as a 
source of protein. 

The ads overdelivered vs.
their target with a return of

$6.74 in sales for each
dollar spent, more than 51k
units sold, and more than

1.1M impressions.   

Across our social platforms, we saw
increases in our following by 9.5k
users, impressions increased 20%,

engagements were up 9% and video
views increased 133% overall.

Video content outperformed static
images across all platforms. 

This growth was supported by an
increase in activity on TikTok. 
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